COMPAL: an innovative and effective tool for UNCTAD capacity building on competition law and policy and consumer protection (last page of Brochure - page 2) 

Outputs/Activities used by the beneficiaries
Assistance through training activities: 
· Interships organized by COMCO 

· Seminars targeting parliamentarians, senior government officials, media representatives (2005, El Salvador)

· Seminar for judges (El Salvador, 2006, 2007 and 2008).
· Consumer protection workshops (2005, 2006 and 2007, El Salvador) 
· Academic programmes with 5 universities (2007, Costa Rica) 
· Peru (training activities received and provided by INDECOP) 
Assistance in institution building: 
· Strategic dissemination plan of SIRESE (Bolivia, 2005)

· Functioning manuals for the future competition agency (Nicaragua, 2007)
· Functioning manuals and guidelines for the competition and consumer protection agency (Costa Rica, 2005)

· Creation of a service centre for consumers in a local university/local enforcement offices in selected municipalities (2006, Nicaragua)

Promoting cooperation between beneficiary countries: 
· At monitoring meetings, beneficiary countries have been able to share their knowledge and achievements in the field of competition and consumer policies. (2006, 2007). 

· Exchange of experiences as a means to contribute to countries' efforts to promote regional integration 

· Exchange of experiences with other countries 
Ways in which these activities and outputs were utilized

Nicaragua: 

• Nicaraguan lawyers initiated a forum relating to competition issues and more than six (6) articles were published in specialized reviews. 
• Five (5) universities introduced competition and consumer protection law in their curricula. 
• One (1) advisory center for consumers established and planned to open for mid 2008. The city of Rivas will receive the first local enforcement office. 
• Consumer protection issues introduced as a pilot project in some schools and progressively introduced in the rest of the country as part of curricula. 
• Increased number of consumer complaints (576 for 2005, 1410 for 2006 and 2413 between 1 January and 22 November 2007) addressed to the Consumer Protection agency 

 Peru: 

• Nine (9) articles were published in 2006 in relation to the three market studies carried out in 2005. The study on hydrocarbons won a prize due to the excellent content. 
•Eighteen (18) university professors nationwide were trained in competition and consumer protection law through COMPAL seminars/workshops (2006 & 2007)

•Consumer protection issues targeting students through a cartoon and a videogame included as part of the program "INDECOPI educates" to facilitate the sensibilization on consumer protection issues in primary and secondary schools.
· The study on Hydrocarbons has been used by INDECOPI as a basis for preparing the market observatory of the sector. This technique (already applied in other sectors, i.e. dairy market, aerocommercial market, aims at facilitating the understanding of the competition conditions of this market to the population in general.
Usefulness of output/activities and results

Nicaragua:

· MIFIC will not participate in a price fixing agreement in the oil sector.

· Lobby on the passing of competition law: Competition issues were discussed during a weekly session held in 2006 by the parliament. There were more interventions in 2006 than in 2005. A commission composed of various associations from the private sector was founded to support the adoption of the competition law and it is still backing up the establishment of PROCOMPETENCIA in 2008. A commission composed of various associations from the private sector was founded to support the adoption of the competition law and it is still backing up the establishment of PROCOMPETENCIA in 2008.

Peru:
· The market observatory scheme put in place throughout COMPAL has been useful to INDECOPI's legitimacy of its day-to-day activities, particularly before companies, providing a better understanding of their advocacy and preventing functions within emerging markets. 
